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RBI Grade B 2024 Descriptive English-Recollected Questions 
Essay Writing 
Q1. Write an Essay of about 600-620 words on any one of the following topics:  (40 Marks) 
A. Discuss what would be the social, economic and environmental impacts of hosting 

Olympics for India.  
B. How Climate change impacts global migration. Discuss impacts on countries from which 

people emigrate and on countries to which they immigrate to.  
C. Importance of mental health of employees in an organisation. What steps can 

organisations take to ensure the well being of employees? 
D. “Anyone who stops learning is old, whether at twenty or eighty. Anyone who keeps 

learning stays young. The greatest thing in life is to keep your mind young.”- ‘Henry 
Ford’. Elaborate.  

 

Precis Writing 
Q2. Make a precis based on the given passage in 180 – 200 words: - (30 Marks) 
In the age of rapid technological advancement, artificial intelligence (AI) has become a 
transformative force reshaping industry worldwide. One of the most fascinating 
developments is the concept of AI serving as the Chief Executive Officer (CEO) of an 
organization. While this idea might seem futuristic, it is increasingly becoming a plausible 
reality, with AI systems evolving in complexity and capability. The prospect of an AI CEO brings 
a host of benefits, challenges, and ethical considerations that are worth exploring. 
An AI CEO could revolutionize the way companies operate. AI’s capability to process massive 
amounts of data in real time would allow it to make decisions quickly and efficiently, free 
from human bias or fatigue. Imagine an AI system that continuously analyzes market trends, 
monitors internal performance, and identifies opportunities or risks faster than any human 
could. Such capabilities could lead to optimized business strategies, improved financial 
outcomes, and heightened competitiveness. AI, as a CEO, would be driven by algorithms that 
prioritize efficiency, eliminating redundancies and ensuring every aspect of the business 
operates at peak performance. 
Moreover, an AI CEO would be able to make unbiased, data-driven decisions that are not 
influenced by emotions, personal gain, or corporate politics—issues that often plague human 
leaders. Decisions on investments, mergers, and resource allocation could be made purely 
based on predictive analytics and historical data. This impartiality could result in a fairer and 
more transparent corporate environment, potentially increasing shareholder trust and 
improving stakeholder relationships. 
Unlike human CEOs, AI does not need sleep, breaks, or vacations. An AI CEO would work 
around the clock, ensuring that the organization is constantly monitored and managed. It 
could handle global operations seamlessly, adapting to different time zones and markets 
without delay. Such a presence would be invaluable in crisis situations, where immediate 
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action is required. AI’s ability to react instantly and coordinate responses across all levels of 
the organization could minimize damage and ensure continuity. 
Furthermore, AI’s scalability allows it to lead multiple organizations or manage expansive 
conglomerates simultaneously, something a human CEO could never achieve. With access to 
the vast networks of cloud computing, an AI system could execute millions of operations per 
second, tailoring strategies for each subsidiary or business unit without compromising the 
overall vision. This ability to scale efficiently might redefine the structure of large 
organizations, enabling them to become more agile and responsive to global changes. 
Despite the advantages, there are significant challenges and ethical concerns surrounding the 
idea of an AI CEO. One of the primary issues is accountability. In traditional corporate 
structures, the CEO is accountable to shareholders, boards, and regulatory bodies. However, 
with an AI CEO, it becomes unclear who is to blame when things go wrong. Is it the AI's fault, 
the company that developed it, or the organization that deployed it? These questions pose 
complex legal and ethical dilemmas that would require new frameworks and regulations. 
Another concern is the lack of human empathy and understanding in AI. While an AI CEO can 
analyse data and predict outcomes with accuracy, it lacks the human intuition and emotional 
intelligence necessary for some aspects of leadership. For instance, managing a team of 
employees, negotiating with business partners, or responding to a public relations crisis 
requires a level of empathy and tact that current AI technology cannot replicate. Human 
leaders can inspire and motivate people through emotional connections, something that an 
algorithm-driven entity may struggle to achieve. 
Moreover, AI-driven leadership may exacerbate inequality and unemployment. As AI 
becomes more proficient in handling complex tasks traditionally performed by top executives, 
the displacement of human workers, including mid-level managers and decision-makers, 
could become a serious issue. The rise of AI CEOs could potentially accelerate the trend of 
automation, leaving many employees without opportunities for advancement or even 
employment. 
Rather than replacing human CEOs entirely, a more balanced approach could involve AI 
serving as an advanced executive assistant. In this role, AI would provide human CEOs with 
data-driven insights, predictive analytics, and strategic recommendations. The human leader 
would remain the face of the organization, making the final call and handling the 
interpersonal aspects of leadership. This hybrid model would leverage the strengths of both 
human and AI capabilities, maximizing efficiency while retaining the essential human touch in 
leadership. 
The concept of an AI CEO is no longer confined to the realm of science fiction; it is an emerging 
possibility as AI technology continues to advance. While the efficiency, scalability, and 
objectivity that AI brings to the table are enticing, there are significant ethical, legal, and 
societal challenges that need to be addressed. The future might not see AI entirely replacing 
human leaders but rather collaborating with them, forming a new model of leadership that 
combines the best of both worlds. As organizations continue to explore this potential, it is 
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essential to develop frameworks that ensure AI’s role in leadership remains ethical, 
transparent, and beneficial for all stakeholders. 
 

Reading Comprehension 
Q3. Read the given passage and answer the questions that follow:  (30 Marks) 
Customer Relationship Management (CRM) represents a sophisticated integration of 
technology, strategy, and organizational processes aimed at enhancing the management of 
customer interactions across the entire business spectrum. CRM systems are not merely 
technological tools; they embody a comprehensive business philosophy designed to foster 
stronger, more personalized customer relationships. As the nexus of customer-centric 
operations, CRM systems provide a unified platform that centralizes customer data, tracks 
interactions, and facilitates communication across sales, marketing, and customer service 
departments. This holistic approach enables organizations to maintain a 360-degree view of 
their customer base, thereby optimizing both customer experience and business outcomes. 
The primary function of a CRM system is to consolidate customer information from various 
touchpoints, including emails, social media interactions, web activity, phone conversations, 
and face-to-face meetings. By compiling these data streams, CRM systems offer an 
integrated, real-time view of each customer's profile, encompassing their purchase history, 
preferences, service requests, and any previous interactions with the organization. A detailed 
customer repository not only assists sales teams in tailoring their strategies but also enables 
marketing departments to deploy targeted, data-driven campaigns, and customer service 
teams to deliver prompt and efficient support. 
CRM systems play a crucial role in streamlining and automating workflows within an 
organization. By automating routine tasks like data entry, lead management, and follow-up 
notifications, CRMs reduce manual effort and the potential for human error, enhancing 
productivity and operational efficiency. Advanced CRM platforms also incorporate artificial 
intelligence (AI) and machine learning algorithms to provide predictive analytics and insights, 
allowing businesses to anticipate customer needs, forecast sales trends, and optimize 
resource allocation. This transformation from reactive to proactive customer engagement is 
essential in today’s highly competitive market landscape, where customer expectations are 
continually evolving. 
Moreover, CRM systems act as a critical linkage between various organizational departments, 
ensuring that customer data is accessible and actionable across all units. This cross-functional 
integration promotes a culture of collaboration, wherein sales, marketing, and customer 
service teams have a unified understanding of the customer’s journey and can coordinate 
efforts to deliver a cohesive and consistent experience. For instance, when a customer logs a 
service issue, the information is immediately accessible to the sales team, enabling them to 
adapt their approach and prevent potential dissatisfaction from escalating. 
The implementation of a CRM system, however, is not a one-size-fits-all solution and often 
depends on the scale, industry, and specific needs of the organization. Small and medium-
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sized enterprises (SMEs) might opt for cloud-based CRM platforms due to their scalability, 
flexibility, and lower upfront costs. These platforms, hosted on third-party servers, allow 
businesses to scale resources up or down based on demand. 
The adoption of CRM systems also poses certain challenges. Transitioning to a CRM requires 
organizational commitment and a shift in culture, as it involves re-engineering existing 
processes and training employees to adapt to new technologies. Without proper training and 
support, employees may resist change, leading to low adoption rates and suboptimal usage 
of the CRM’s capabilities. Furthermore, selecting the wrong CRM platform, one that does not 
align with the company’s strategic goals, can result in inefficiencies and a poor return on 
investment (ROI). Organizations must therefore conduct thorough needs assessments and 
strategic planning before investing in a CRM solution. 
In summary, CRM systems have become indispensable tools in modern business operations, 
serving as the cornerstone for implementing customer-centric strategies. They provide the 
technological infrastructure and data-driven insights necessary for organizations to build and 
maintain meaningful, long-term customer relationships. By aligning technology, people, and 
processes, CRM systems empower organizations to anticipate customer needs, enhance 
service delivery, and drive sustainable business growth in a highly competitive market 
environment. 
1. What is the primary function of a CRM system in an organization, and how does 

it benefit businesses? 
2. How does CRM facilitate cross-departmental collaboration within an 

organization? 
3. What are some key differences between cloud-based and on-premises CRM 

systems, and when might a business choose one over the other? 
4. What challenges might an organization face when implementing a CRM system? 
5. How do advanced CRM systems leverage artificial intelligence (AI) to enhance 

business operations? 
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